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nenns lne: Qmejm’:ﬁ fuReIuUY Founder Experience Matters Co.Ltd., Former CEO Mulluen Lowe
~ 5 (=3 . . .
Group Thailand WasAMIUYF) #975%9113574; Business & Brand Advisor, eXperience Matters Co.,Ltd.
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d’m‘n 1 wﬂanawsmmamﬂwa (Digital Marketing Strategy)
Get the foundation right: 13 ua1nAud1lanagnsniseannd sawalulani inalulad
Wasuwadetnesiniia wandalafanauadian “vivlussdnsdesusudaliiudunis
Wi suwlaseanaluladfi fnanssnusunisiaudunisaaalulangalval (Marketing
Transformation Lwiuﬁumaaﬁniﬁaaa%"m.,uuﬁnﬂmqmiﬁamsaﬂﬁ%ﬁ’aﬁmmsm%amiaﬁ’u
gnauazduslnnodniivssdniaim 1519z L'SEJUSQQJ’]’]WS’J:J‘UEN nsounseniiunisdeans
(Communication Operation Framework) whoulnasiioddva Aidwrililuudasduneuues
nsBUlNARAINAIANY D] Sudwrmaiuteva minneideya msdiusydvinwueins
doanserugoamisnie 4 drenrsnamidsaianisal uis Predictive Marketing vuldunna
Ussaumszﬁwaaqnﬁw {Customer Journey)

® ﬁﬂmmiﬁn Digitization, Digitalization wae Transformation

o uwndavesmsaanalulangalval (Marketing Transformation)

o Fumsvaunisaluesgnan (Customer Journey)
a a a ' Y e 3 o s} V- DY B3
Aanssa 1 Vssdugsiavesmuesdtluldiumsudlvidng uay mnsudluuisy vio delii uas

Day 1
09.00 - 10.15 w.
10.30 - 12.15 .
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daufl 2 nMsnenagnsdlulsrantamniniinanAdvia (Digital Marketing Channel Mix)
Get the Mixes right: LiElugmuﬂiuau‘vmmdn'ﬁma’mﬁima (Digital Marketing Channel Mix)
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e dulszaudomninisnatnfavia (Digital Marketing Channel Mix)
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Predict the future: 1ilanguijanuisades taranuuandrswesnsiinsizidanensel
(Predictive Analytics) wagmsnanidanianisel (Predictive Marketing) Beudiunstldng
neiins wiluseaulsemanasseaulandiuszauaiudi3aainnsii Predictive Marketing
yradleszuuinavesnseamdsniamsal (Predictive Marketing Ecosystem) Wagasiio

131514304 | yiqgyuussifiuanumisuvetednns L'ﬁaLfJuqm‘%'uﬁu'lum'sﬁ'lmsmmmt%qmmnmﬁﬁiaw
e 1419 Predictive Analytics wag Predictive Marketing
e LunAn wavnsalfinw Ues Predictive Marketing
o syuuiilAmveInIsRatnlananisal (Predictive Marketing Ecosystem)
¢ unawesleya (Data Source) warnsasuuUasdieya (Data Transform)
d9ufl 3 19la Predictive Analytics waz Predictive Marketing (/@)
o szuUlaTsiteya uarnsruIUMIIATIERBawe1nsal (Data Analytics System &
Prediction Method)
o nsUssunald Predictive Analytics
14.45 - 16.30 u. ) ‘

o syyuatuayudu 9

o LuuUssifiuAunionvedsdans lumsvia Predictive Marketing
fanssy 2; ¥hRenssinguiEesnisifiu Data on Customer Journey Worhlugnisadna
Predictive Model UAARUTUNIT

Day 2
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09.00 - 10.30 u.

daudl 4 mUszyndld Predictive Marketing VuYBINNISARIAA 4
mmim%':uﬁuﬂsuﬂnﬁﬁwmsmmm%qmﬂmizﬁ (Predictive Marketing) melussdnsvasfizeula
AN S FEUETNTEUIUMIMITNUAY wazmssiniuntsyi Predictive Marketing VUTDINN
nsmanasng q Wilamad Tauasussidiuna N5 iiATeineatni edu (Statistical Analysis)
nsEUIUNISeAITBYa (Data Process) wazlumanisiaseinisnnnes (Regression Model)
s nilostumsuszgndld Predictive Marketing UutaavnanIsaaInf™ dunsaiAne Lag
Workshop
o msnausuBanagnsdmiu Predictive Marketing

e nszuruntImynudeya wazlmanisnensal (Predictive Model)

10.45 - 12.30 W.

dauft 4 nsuszgndldl Predictive Marketing Uutasmnensaanncing ¢ (se)
o  msuUszgndldnismamBininnisaluutemnInsaaam |

® Workshop @35V Predictive Marketing
Aunssu 3; Usuiiu On-hand Data for Marketing Analytics in Actions (3 real data)

13.30 15.00 u.

daufl 5 MINRNSNTINANBULNUDINNNSAWUNIINTARIA (Return on Investment: RO
Wnlalaseaderewany naeadunislssaunisalrasgnAn (Customer Journey) Wazn1s
sadulalun1susms (Management Decision) AfiNaNsENUABSATWARDULNUDINNNTAINY
(Return on Investment: ROI) @1115008NKUVLKUNTT UAYNAID Faunsoifiulszaviamuen
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daufl 6 ourAnvaslannisaann Asaatagalva uas wsud

(New Marketing// Trends and Beyond)

Master the New Marketing & Trends: La3 sun$audmsusuranvaslannisnaingalu

1515 - 1630 u. | WunsdlAny) wazunaidenng 9 Mdendos Lﬁaﬁw‘lﬂﬂisqnv’m‘lsﬁﬁm%'uiamaluamﬂm.

® Al uaz Machine Learning Tulanvainisnaindavia

® The New & Cutting-edge Marketing: Empathy-drive Marketing, Metaverse and
Trends of 2024

= nglug; Avuan1EeREnsruwaimua Ay
" gn1ad fuRsuun CEO & Founder, eXperience Matters Co.Ltd. Uszaumsainsamsmumalulad
msmamm‘susmsaﬂmsn,l,avmsamﬂsua'umizuanm’twnuuswmuuﬂuﬂsvmmt,avmﬂwut,ammma

miwmu'lwnuuwwuumimuiaﬂ 819 Unilever, Ogilvy, Leo Burnett, Minor international uas
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WRuLSTv owwudlaivansedulan 819 Dentsu Young & Rubicam Thailand, Ogilvy Advertising &
McCann Worldgroup
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