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as. felanda atiunde: President of Management Board, INTAGE Thailand Co.,Ltd.

Fugansit 30 uns1Au 2567

SIUALLDUANITAUTY

wadafl 1. The 19 C: Change Drivers (to be the change, or to be changed)
yhanudlamsudidnasensdndulovasiuslng fammsnenagnivesuusud lidesdy
Marketing Mix, New Channel wag Disruptive Technology feduaiiliingsiolmlg fivinlex
Wansidsuudamaasugia msuslaa mslifinvesiau uaviinansevuagynnunnuvaly
Taquu

09.00-10.30 u. e BCGand ESG

® Sustainability to Regenerative Cutture

® Business to Sustainability Trends
flanssy 1: msﬂsmﬁuizﬁ'umaamimwﬁ'nu,azmmw%’au‘tumﬁ’uﬁaﬁ'Uﬂ'lquérsJuLLanaa
89ANS

o o .

#iadiofl 2: The 2™ C: Human-centric Era

o v § Y a o L a ) G

e lamsudguslaelusedulan szdugiianauasdsendlne toviulemauazgUassa
wumseatn Msidhdwasdiladuilnaluiifsneg

® Global consumer trends & Global economy trends
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® Shared Purpose vs. Brand Share
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flanssu 2: 3Lﬂiwﬁiamauasqﬂassﬂmanﬁnssuc@'v%‘lnﬂﬁmﬁauuﬂmlﬂ (Brand SWOT
Analysis)
$ataft 3: The 3% C Cutting-edge Marketing

13.15-14.30 u. v ' )
o lamsaaagaluiiann 4P g 4E

o WilarmudrAguasanuuanaies ‘gadu’ uar ‘A8’ uay ‘9ATIVBI 3PS’
Watiafl 3: The 3™ C Cutting-edge Marketing (@)
fisnssu 3:

1. yumu STP waznsiiilagndnlagld Empathy-driven Marketing & Map
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#9909 4: The 4 C Conscious Communication
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®  BCG in communication and Sustainable content strategy
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(Creative Roadmap via Design Thinking Process)
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(Creative Roadmap via Design Thinking Process)
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